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PURPOSE:
This fact sheet provides select data from the State Outdoor Recreation Satellite Account (ORSA) at the Bureau of
Economic Analysis (BEA) on the 2020 outdoor recreation economy in the Mountain West region, including Nevada,
Utah, Arizona, New Mexico, and Colorado.

ABOUT THE DATA:
The BEA describes the total value added by the outdoor recreation economy in the Mountain West using two
categories: activities and industries. Table 1 and Table 2 divide the outdoor recreation economy using activity
categories. There are three different types of outdoor recreation activities that contribute to the total value added:1
1. Conventional Core Activities (e.g. camping, hiking, boating, and hunting)
2. Other Core Recreation Activities (e.g. gardening and outdoor concerts)
3. Supporting Activities (e.g. construction, travel and tourism, local trips, government expenditures)
“Value added” itself means “the value of outdoor recreation goods and services produced less the value of expenses
incurred for their production. The activity of self-employed individuals is included in value added.”2
This fact sheet serves as a follow-up to a previous publication from 20203 and draws data from the full year-to-year
reports4 on the outdoor recreation economy.

KEY FINDINGS:
1. Colorado leads the Mountain West states in total outdoor recreation value added at $9,556,036,000.
2. In Nevada the Outdoor Recreation Sector “supporting activities” represents 45.34% of value added, which is
higher than the U.S. total percentage of 39.54% and the Mountain West region total percentage of 40.74%.
3. In 2020, the region’s total outdoor recreation industry generated nearly $2.8 billion in gross value added, a
metric similar to Gross Domestic Product.
4. “Arts, entertainment, recreation, accommodation and food services” and “retail trade” are the two largest
industries for value added in each Mountain West state.

“Outdoor Recreation Satellite Account, U.S. and Prototype for States, 2021,” Bureau of Economic Analysis (https://www.bea.gov/news/2021/outdoorrecreation-satellite-account-uts-and-states-2020).
1

“Outdoor Recreation Satellite Account, U.S. and States, 2019,” Bureau of Economic Analysis (https://www.bea.gov/sites/default/files/202011/orsa1120_1.pdf).”
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Pattni, K., Smith, E., Saladino, C., Brown, W. E. (2020). The Outdoor Recreation Economy in the Mountain West. The Data Hub at The Lincy Institute &
Brookings Mountain West. Economic Development and Workforce No. 14, 1-6. Retrieved from https://digitalscholarship.unlv.edu/bmw_lincy_econdev/14/.
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See full archive of reports from Bureau of Economic Analysis (BEA), “Outdoor Recreation Satellite Account, U.S. and States”
(https://www.bea.gov/data/special-topics/outdoor-recreation).
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Table 1 shows the outdoor recreation sector by activity in Nevada, the Mountain West, and the U.S. Nevada’s
recreation industry is more concentrated in supporting activities than the U.S. or the Mountain West average, likely
because a variety of tourism and outdoor entertainment activities are included in the supporting activities category.

Table 1: The Outdoor Recreation Sector by Activity, 2020
United States

Mountain West

Nevada

Conventional Outdoor Recreation

37.44%

36.24%

30.78%

Other Recreation

16.76%

14.04%

12.44%

Supporting Activities

39.54%

40.74%

45.34%

Table 2 displays the value added (in thousands of dollars) to the Mountain West by the outdoor recreation economy
by activity category. For example, the Mountain West’s total outdoor recreation economy added $27,994,947,000,
the sum of each Mountain West state’s total outdoor recreation value added.

Table 2: Value Added by Category for Mountain West, 2020 ($ Thousands)
Colorado
Total
Outdoor
Recreation
Conventional
Outdoor
Recreation
Other
Outdoor
Recreation
Supporting
Outdoor
Recreation

Arizona

Utah

Nevada

New Mexico

Mountain
West

9,556,036

7,650,277

4,922,109

3,976,917

1,889,608

27,994,947

3,753,894

2,403,237

2,152,072

1,223,983

612,801

10,145,987

1,285,913

1,167,311

804,070

494,806

178,788

3,930,888

3,586,044

3,537,860

1,580,827

1,803,123

897,548

11,405,402

Figure 1 shows the aggregate value added for the largest six conventional outdoor recreation activities in the Mountain
West region in 2020. The total conventional outdoor recreational category (a value displayed in Table 2) represents
six activities in the region. For example, $2,742,093,000 of the Mountain West’s $10,145,987,000 conventional
outdoor recreation economy is generated from multi-use apparel and accessories activities. The six activities with the
highest value added in the region together contributed $8.7 billion to the region’s gross domestic product in 2020.
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Figure 1: Value Added for Six Largest Conventional Outdoor Recreation Activities
in the Mountain West, 2020 ($ Thousands)

Multi-use Apparel and Accessories (Conventional)
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The manufacturing costs of goods related to each category are included in its respective activity by state. Below are
detailed descriptions and dollar amounts (thousands) for the six activities with the most value added in the Mountain
West.
•

Multi-use Apparel and Accessories (Conventional) ($2,742,093,000) consists of backpacks, bug spray,
coolers, general outdoor clothing, GPS equipment, hydration equipment, lighting, sports racks,
sunscreen, and watches.

•

Snow Activities ($1,753,821,000) consists of skiing, snowboarding, snowmobiling, dog mushing, sleighing,
snow shoeing, and snow tubing.

•

Boating/Fishing ($1,693,386,000) consists of canoeing, kayaking, fishing (excludes boating), and sailing.

•

RVing ($1,348,176,000)

•

Other Conventional Outdoor Activities ($656,801,000) consists of air sports, driving for pleasure,
geocaching/rock hounding, ice skating, inline skating, land/sand sailing, races, running/walking/jogging,
boardsailing/windsurfing, SCUBA diving, snorkeling, stand-up paddling, surfing, tubing, wakeboarding,
water skiing, and whitewater rafting.

•

Hunting/Shooting/Trapping ($541,636,000) also includes archery.

Figure 2 displays the total value added by the outdoor recreation economy in the Mountain West distributed by
industry (manufacturing, agriculture, retail trade, etc.) rather than activity. Both the activity and industry descriptions
are drawn from the outdoor recreation sector’s total value added and represent two different ways of reporting the
same value added. Colorado has the largest outdoor recreation sector in the Mountain West, around five times the
size that of New Mexico’s, the state with the smallest outdoor recreation sector in the region.
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Figure 2: Outdoor Recreation Value Added by Industry in The Mountain West, 2020 ($ Thousands)
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*Note: The industries in the legend are in order from left to right. For example, “Agriculture, forestry, fishing, and hunting” is the leftmost displayed activity for each state and “government” is
the rightmost.
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